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Fresh Field Milk Company
Introduction
Fresh Field Milk Company is a well-known company for its passion for native dairy farmers and the public. The company growers are the sentiment and soul of Fresh Field Milk Company. The company produces the finest yoghurt products and fresh milk, which is well recognized for its quality giving a greater taste of experience (Samad, 2019). The range of products includes; skimmed whole, and barista milk. In addition, the company produces one of the finest whipping creams that give a pleasing whipping effect and yogurts comprised of berries and our plain yogurt. The yogurts, which include mixed berries, strawberries, Greek natural, and vanilla, are made from reduced-fat content, making it suitable for everyone. The company’s dairy products do not contain any preservatives or added sugar but simple but whole food ingredients for overall health. The company came up as an idea from a farmer called James, who was recognized for his passion for helping local farmers give the best to their livestock to get the best quality milk. His efforts to help the community saw him open a small company to teach and process local milk to sell to other towns. He educated the farmers on the proper nutrients to give their livestock’s and ways to monitor the PH level of milk produced by their livestock. This helped become famous for his efforts to give the best quality in milk. 
Marketing Environmental Analysis
Fresh Field Milk Company has steered to greater heights since its establishment in the 90s. This, however, has not stopped competition from wanting to outdo us. Being a dairy company competition is inevitable customer loyalty sometimes is not enough to maintain the existing customers. The availability of green pastures for livestock has enabled the organization to monitor the PH level in the milk consistently without jeopardizing the quality that makes our brands unique (Hamdani & Maulani, 2018). The government has played a great role in the dairy sector by providing rules and regulations concerning the quality of milk delivered to the stores. The company is situated in a society where quality milk is valued for the elderly and children. Most of these people support our organization compared to the competition as it has won prestigious awards due to its efforts to uphold quality and packing our milk in containers that have less PET that can decay easily once disposed of. Fresh Field Company was also the first company in the country to provide recycling bins in supermarkets and large scale stores. This has also earned the organization a good spot with the local and national government moving over the competition.
Market Competition and Customer Analysis
[bookmark: _GoBack]Fresh Field Milk Company keeps on improving to keep leading to the competition. Our brands are unique in terms of tastes and preferences and do not contain any addictive's as most of the competition does not offer. Milk is the highest selling point for Fresh Field, and with that, the company’s clientele which comprises of the middle class and the upper class (Holm & Ax, 2020). Our milk contains the required butterfat content. This is because they understand the value of quality products and the effects that can result from unhealthy and low-quality milk to health. Our clientele understands that price should not be regarded when quality is concerned.
Contemporary Marketing Issue
One of the best contemporary issues that are to be applied is gathering the client's insights. This helps to improve on the areas that might be leading the clients to move to the competition. It also helps maintain loyal customers and appreciate them as their opinions and input are valued (Prior & Keränen, 2020). This will be achieved by providing an online platform where clients can post their comments, suggestions, or frustrations. A hotline number will also be provided with customer care personnel to tackle customer complaints specifically.
Reviewed Market Offering
Aspects of Modern Marketing Strategy
For every business to keep up with technology, several changes must occur. We will introduce a unique product that offers our clientele the opportunity to mix the fruits and the yogurt for themselves (Osakwe, 2020). Fruit on the bottom will be one of our premium brands and the only fruit on the bottom. Fruit on the bottom will have three distinct flavors. One will be apple butterscotch, blueberries, and raspberries. The unique color black and the new love logo will allow our customers to have a sense of belonging.
Social media will be used to teach our clients how to use yogurt at home and work while offering remedies to cure minor ailments using our products. Yogurt has been perceived as a luxury or a product for children. Technology has evolved, helping us know that yogurt can be used in so many ways other than having it raw. To begin with, we shall be giving new recipes while working with one of the renowned chefs to showcase our products. The chef will be making pastries using our milk and a variety of dishes using our plain yogurt. Our barista milk, as it is the only barista milk in the region, will be used to make the best lattes. All this will be recorded and uploaded on social media platforms for free.
How the Product will defeat Competition
Competition is a great way for any business to thrive, and Field Fresh recognizes that. We are the only company that offers fruit at the bottom of the whole country. This is a milestone for our company to maintain the top position for all these years. Fruit on the bottom requires technology to enable the fruits from mixing with the top part, which is the yogurt. This product will allow the organization to be featured with big companies worldwide, making the local competition inferior (Kayumovich & Annamuradovna, 2020). It will be introduced at an introductory price to target our clients, who are the upper and the middle class. It will be available in all retail stores, malls, and recreational parks. Our main focus is to give a new meaning to yogurt and the perception that surrounds it. We will also be giving free samples for every customer who purchases our milk products. This will help a great deal in creating awareness. Sampling activities will also be carried out at recreational facilities meant for children like parks. 
Conclusion
Fresh Field Milk Company is one of the companies that do not compromise quality to make extra money at the expense of customers. Quality means having regular checkups on our farmers and educating them on the right food to feed their livestock. Additionally, we inspect all the milk bought to the factory by checking the PH level and the number of impurities present in milk. Packing fresh milk products in PET bottles shows how we are dedicated to protecting our environment. Having several recycling bins in the community will help create awareness of our main agenda to protect the environment (Vitaliano, 2016). Giving back to the community has been one of our latest initiatives to show love to those who communities who cannot afford our premium products. Having a great premium means spending the extra money to enjoy the quality of our brands, and this means some people may never get to enjoy our brands. Sometimes quality does not apply to such communities, and that is why we must integrate such people in our venture in helping the less fortunate.
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